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FHA Films To Industry 


Moving another step toward the fulfill- 
ment of its perspective of absorption by 
industry, the Radio and Motion Picture Sec-— 
tion of the Federal Housing Administration 
has decided to abandon its own film produc-— 
tion and toshift that function into private 
hands, according to George Van der Hoef, 
Chief of the Section. For the time being, 
however, the FHA will retain its distribu- 
tive apparatus, considered to be the most 
successful set-up of its kind in the field 
of educational pictures, and will continue 
to act as advisor in production. The move, 
which has been inpreparation for about two 
years, is administratively significant, but 
involves no let-up in the production of 
housing pictures, according to Van der Hoef. 
Although there will be no direct advertis-— 
ing rewards for sponsors, he expects the 
finance and building industries to be as 
productive in film work as the FHA. 


FHA policy stems from its origin as 
mainly acatalytic agent. It was established 
to put order into a disorganized industry, 
and many of its activities, public rela- 
tions in particular, were eventually to be 
returned to that industry. The FHA made 
New Deal history by insuring private loans 
for housing, contributing the financial 
novelty, now a national institution, the 
single mortgage amortized monthly. Theme 
of the organization and its films is "Own 
your own home," and not the least to benefit 
are the banks and building industry. 


The FHA began the production of educa- 
tional films for theatrical release six 
years ago, financing its own films until 
1938. At that time private sponsorship was 
sought for some films, industry responded, 
andthe shift away from government sponsor- 
ship began. (Continued on page 2) 


National Defense 


The establishment of a Motion Picture 
Section in the Division of Information of 
the National Defense Commission, comes to 
light with word of the appointment of Leo 
Rosten as chief of the Section. Rosten 
goes to Washington from the directorship 
of the Motion Picture Project which is do- 
ing a study of Hollywood. 


The creation of the Section is said to 
be a Government move resulting from the 
rush of inquiring producers and distributors 
to Washington. The film industry is re- 
ported anxious for a direct tie-in on pre- 
paredness, and the Motion Picture Section 
will henceforth service the film people 
with defense information. 


On the industry's side, a committee of 
exhibitors is working with Sol Lesser for 
the purpose of getting and telling the de- 
fense story. Even more significant is the 
expectation that the motion picture indus-— 
try is about to announce the appointment 
of a special representative committee to 
co-operate with the defense set-up. Thus 
after several weeks of milling around, Wash- 
ington and Hollywood appear to have made 
complete contact. 


Newsree] History 


The entire Pathe newsreel from 1910 to 
1980 has been entrusted to the Museum of 
Modern Art Film Library by Pathe News, Inc. 
The acquisition, representing the largest 
and oldest collection of newsreel material 
in the world, assures the permanent pre- 
servation of a living record of our times. 
Pathe has agreed also to add the total foot- 
age of each successive year since 1930, 
beginning in 1941 with the newsreels for 
1931. 


FHA Films To Industry (Continued) 

From now on, under the new 
policy, no money for film production will 
be spent by the FHA. 


Films produced by FHA have been designed 
for the "mass housing market," illustrating 
that housing today is available for the 
first time to53.3% of the population whose 
earnings of a thousand to twenty-five hun- 
dred dollars a year made possible the pur- 
chase of houses in the twenty-five hundred 
to five thousand dollar price range. No 
special effort has been made to appeal to 
the 17%whoearn more than twenty-five hun- 
dred, or to the 29.7% who earn less than a 
thousand. The films have shown the type of 
houses available and how they may be pur- 
chased. All have an entertainment aspect 
based on home-owning appeal. Because the 
FHA prefers theatrical producers, the films 
were made in Hollywood by Pathe, many in 
Technicolor. All received major distribu- 
tion in more than 5,000 theatres. Although 
the pictures went to exhibitors free of 
charge, Van der Hoef's distributive set-up 
has been something of a celebrated mystery 
in educational film circles. 


"Play dates on Federal Housing Adminis-— 
tration films to date have totaled approx- 
imately 60,000 as of October of this year," 
according to the F.H.A. These play dates 
indicate approximate showings of 400,000 
which have been presented before estimated 
box office totals of 100,000,000 people- 
The Federal Housing Administration services 
in the neighborhood of 13,000 motion pic- 
ture houses. The development of a large 
film distribution system, according to Van 
der Hoef, was occasioned not by any desire 
to enter into competition with existing 
distribution organizations but was born of 
the necessity for theatrical distribution 
onascale heretofore never attempted. This 
distribution system is entirely in the na- 
ture of a staff operation. It was designed 
and functions as a supplement to, and a 


parallel of, the existing commercial ex- 
changes. 

On the new production policy, Van der 
Hoef stated the following: "At the present 


time the FHA's promotional emphasis is along 
the lines of encouraging private business 
to do more promotion and more education 
based on the FHA plan. Since the building 


industry and private investors are the firs; 
to profit from the National Housing Act, 
these groups should shoulder the major ef. 
fort of telling the public of its terms 
and policy." 


Films which illustrate that homes suit. 
able for the average income family are noy 
available, and incorporate with their de 
sign construction and equipment the latest 
products of American industry are believed 
to be of direct personal interest to the 
large majority of the customers of the mo- 
tion picture theatres of the country. The 
FHA has found that non-dramatic films hay- 
ing a plain, honest and straightforward 
tale on the subject of housing, have been 
highly acceptable not only to the public 
but to the distributor. If such films are 
"intelligently and thoughtfully produced 
and approved by the FHA," the Federal Hous- 
ing Administration will make every effort 
possible to encourage their acceptance in 
the commercial theatres of the country. 


The FHA feels that sponsors should be 
assured of some measure of success in the 
release of their productions. It is, there- 
fore, offering to commercial sponsors in- 
terested inthis type of film, the services 
of its Motion Picture Section for whatever 
advice and service may be requested. In 
addition, close contact will be kept with 
distribution facilities of the country so 
that when the ultimate product is achieved 
it will be the result of a co-operative 
effort upon the part of the sponsor, the 
Federal Housing Administration, and the 
distributor. In this case the FHA will be 
acting as the middle man whose interest 
will be the encouragement of the solution 
to a pressing national need. 


Granting that considerable production 
may be accomplished, the FHA feels that it 
would be safe to estimate that such films 
could achieve theatrical distribution inan 
average of 5,000commercial theatres through- 
out the country, to estimated audiences of 
seven to ten million people. If this can 
be achieved, ofcourse, the per capita cost 
to the sponsor will be small. 


The FHA offers four services to sponsors: 
1. Guaranteed distribution in a minimum 
of five thousand theatres. 2. Notification 
of play dates scheduled at least two weeks 
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in advance. 3. Flexibility in distribu- 
tion; i-e., specific bookings in given geo- 
graphical areas to coincide with either 
seasonal trends or specific sales problems. 
4. Complete and accurate attendance re- 
ports on individual screenings. 


Color is recommended for FHA films. All 
of its recent productions have been in 
Technicolor. This is based on a belief 
that in the building field color plays an 
all important role "both from the point of 
view of exterior and interior design and 
general over all attractiveness and sales 
appeal." When Technicolor was first used 
at FHA about a year ago, playdates achieved 
a 65% increase without additional promo- 
tion. 


Because of the rather substantial pro- 
duction costs involved this fall the FHA 
has agreed to take construction pictures 
produced ona split sponsorship basis;i.e., 
not more than five concerns co-operating 
to put out an institutional picture. 


There is a limitation on the number of 
films that FHA can handle. During the cal- 
endar year 1941 a maximum of four films 
has been set. 


For the Living 


Told in part by a child beneficiary and 
in part by commentator Frank Craven, the 
story of a great charity has been told in 
a new film called Jt Is For Us The Living 
(running time 25 minutes). The film, re- 
cently completed, was produced by Film As- 
sociates forthe Federation for the Support 
of Jewish Philanthropic Societies. It will 
be shown in connectionwiththe Federation's 
annual drive, and is intended to portray 


the human results of charitable contribu-— 
tions. 


The film was shot on location, chiefly 
in Greater New York City, and contains 
scenes selected from 116 institutions rep- 
resented in the Federation: settlement 
houses to Mount Sinai Hospital. Although 
from a film viewpoint, the picture is a 
Straight commercial, it hasan entertaining 


idea and dramatic incident in each of its 
Scenes. Shot in 35mm, it has been reduced 


and will run chiefly in 16mm. It is not 


available at this time for general distribu- 
tion. 


Paramount in Commercial 


Having produced several commercial films 
during the past few months, Paramount Pic-— 
tures is definitely entering the field of 
sponsored non-theatricals, and has estab-— 
lished in its Shorts Department an Indus-— 
trial Films Division under George Schupert. 
Early Hollywood efforts in this direction 
died out because of advertising-—distribution 
snags. Pathe has been making commercials 
for the Federal Housing Authority, but the 
products are inthe nature of public service 
films. About a year ago Columbia set up a 
commercial division, made apicture for the 
Bermuda Trade Development Board, and then 
dropped out. No other companies are known 
currently to be making industrials or com- 
mercials. Paramount began advertising its 
services last spring but will steer clear 
of distribution of its paid-for pictures. 


The company is asking sponsors for rein 
in writing and editing to Paramount Stand- 
ards, but some films have been made toorder 
without the Paramount seal. The pictures 
are made on location and in the company's 
Astoria, L.I. studios, and are produced by 
Leslie Roush with his regular Shorts staff. 
Through the addition of these commercials, 
slack will be taken up in the Shorts Depart— 
ment. Mass production is not intended. The 
company disclaims any interest in under- 
cutting the field, andsays that its bidding 
is on per-reel price approximately standard. 
The advantage claimed is the use of high 
priced talent to give commercials the the- 
atrical touch. 


While The City Sleeps: (1-reel), a film 
on trucks at night, made for Ford. Plugs 
consist of the use of Ford trucks and one 
direct mention at the end. It will be shown 
chiefly by Ford dealers, among whom there 
are 500 with projectors. 


The Miracle of Milk, a non-theatrical 
film which because of the absence of plugs 
got theatrical release. It was made for 
the New York State Department of Agriculture 
and portrays the history of milk. Purpose 
of the film isto increase milk consumption. 


This Land of Plenty(1-reel Technicolor), 
a nutrition picture made fortheatrical re- 
lease. Produced for Metropolitan Life and 
the U. S. Department of Health. 
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Documentary Film Associates 


Mr. Justice Douglas' statement that the 
history ofcoal should be written "in blood 
as well as in ink," is the theme of a new 


film called Coal, Blood and Ink. The film 
(2 reel, sound), onthe bituminous coal in- 
dustry, is being produced for the U.S. De- 


partment of the Interior by Paul Husserl, 
former Managing Editor of The March of Time. 
Husserl is head of Documentary Film Asso- 
ciates (not to be confused with Film Asso- 
ciates), 357 West 55th Street, New York 
City. The script of the coal film has been 
approved by the Consumers' Counsel Division, 
and a sound-crew has started production in 
Washington. 


The Disinherited, (2 reel, sound), pro- 
duced by Husserl with the co-operation of 
The American Film Center forthe Children's 
Aid Society of New York, has been cut to 
one reel for the Radio City Music Hall. 


Nickel Heaven, a Husserl short subject 
on Coney Island, being distributed theatri- 
cally by Guaranteed Pictures. Narrator is 
Charles Stark of CBS. 


Pandora's Box,(2 reel, sound), produced 
by Documentary Film Associates under the 
sponsorship of The Associated Merchandising 
Corporation, has been booked by more than 
thirty women's and consumer groups in New 
York City and Long Island. 


Major Release For "Power" 


RKO has taken over the release of Power 
and The Land, newdocumentary film produced 
by Joris Ivens forthe Rural Electrification 
Administration. Power thus joins other 
significant government short films, such as 
The Plow and The River, in obtaining major 
distribution. As a result it is expected 
that the story of the cooperative electri- 
fication of Bill Parkinson's farm at St. 
Clairsville, Ohio, will play in many theatres 
through the country. 


Although the film is in the top flight 
of documentary productions, like all govern- 
ment releases it goes out free of charge. 
RKO got it for nothing, will pay only for 
exploitation, and will distribute it free 
to theatres. It will be shown without chan- 
ges, as released by REA. 


College Bread 


College Bread, a film about how to get 
a job atcollege is the first production to 
go before the cameras at Forum Films, Inc,, 
recently formed Hollywood educational filp 
company. The story was taken from a play 
by Bruce Allyn Findlay. Screen play is by 
director Arthur Hoerl. Forum announces 
twenty-six 16mm films, one every two weeks, 
for the 1941 school year, on ethical syb. 
jects and practical student problems. 


Visual Library 


The Gaumont-British Picture Corporation 
is expanding its distribution of education 
films under thenew name of Visual Library, 
Negatives are being imported from England 
and copies sold to schools and colleges, 
Copies ofover fiftydifferent subjects have 
already been sold. The main purchasers, so 
far, are the film departments inthe Univer- 
sity of Ohio, New Hampshire, Minnesota, 
Wisconsin, Arizona, California, Syracuse, 
Indiana and College Film Center Chicago. 
These teaching films were all made by Gau- 
mont British Instructional under the super- 
vision of authorities such as Dr. Julian 
Huxley and Professor E. J. Salisbury. 


Films at War 


Although there have been several changes 
at the head of the Films Division of Bri- 
tain's Ministry of Information, difficul- 
ties in that sector of the Government have 
not cleared up according to a strong offi- 
cial statement by a Sub-Committee of the 
House of Commons(13th Report From The Select 
Committee On National Expenditure). The 
Sub-Committee castigates the Ministry for 
failure tomake good use of films for propa- 
ganda at home and abroad. In turn the Sub- 
Committee is criticised bythe liberal NEW 
STATESMAN AND NATION(Sept.7), which, though 
sustaining the main points in the Report, 
takes exception to the parts dealing with 
documentary films and places a different 
emphasis on a point concerning the general 
message to be conveyed in films. 


The Report recommends abandonment of fea- 
ture production by the Ministry, indepen- 
dence forthe film industry, curtailment of 
documentary production, concentration on 
the production of new five-minute instruc- 
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tional films and greater attention to ob- 
jectives in drawing up film programs. 


On the matter of production the Report 
refers to "the pre-occupation....with the 
feature filmand the full length documentary 
film as the principal modes of propaganda 
py film." Arguing that the feature film is 
the "most difficult toemploy as an instru- 
ment of propaganda," it cites two chief 
difficulties: "One is the great length of 
time necessarily required for the production 
of a full length feature film. The other 
and more serious objection is the highly 
speculative character of feature film pro- 
duction. Effort and experience, art and 
imagination, genius itself, none nor all 
of these have power to command infallible 
success. One thing only is certain in fea- 
ture film production - the uncertainty of 
success." 


Evidences of difficulty between the Min- 
istry and the private producers appear in 
a section calling for the independence of 
the theatrical industry: "Repeated efforts 
on the part of the Films Division to persuade 
commercial producers to adopt its subjects 
were unsuccessful.....No doubt the lack of 
persons at the head of the Films Division 
who were familiar with the film trade was 
partly responsible. No doubt, too, the pro- 
ducing trade, though it has shown itself 
desirous to help in every possible way, is 
by tradition intensely individualistic and 
bears hardly with the interference and con- 
trol of a Government Department. In the 
circumstances the Sub-Committee consider 
that the Films Division should not waste 
its time trying to devise subjects which 
will usually be rejected, but should ask 
producers of teature films to allocate a 
definite proportion of their production to 
films of a distinct national value. The 
producers should choose their own themes 
and carry them out in their own way. The 
Ministry's function should be confined 
purely to a general approval of the treat-— 
ment of the subject by agreement." In re- 
turn for the cooperation of the industry, 
the Committee recommends modification of 
the Treasury arrangement by which the Min- 
istry takes ashare of the profits of films 
involving Service facilities. The Govern- 
ment take caused abig drop in the requests 
for Service facilities since last April, 
when the profit sharing policy first took 
effect. 


"The documentary film, the film of an 
instructional or informative character,” 
according to the report, "has very serious 
limitations as a means of propaganda in 
time of war. The first of these lies in 
the fact that a full-length documentary, 
though not indeed so laborious an under-— 
taking as a feature film, may require sev-— 
eral months for its production and may 
become out-of-date before it is completed 
e-e--Not only, however, is the time taken 
in production often considerable but the 
time required for distribution is even 
longer.....Within the last few weeks the 
Ministry has found what it is hoped will 
be the solution of this problem by the 
creation of a new type of film which is 
not strictly documentary and may be de- 
scribed as a cross between the 'March of 
Time' and the B.B.C. series of 'In Town 
To-Night.' These films are between 5 and 
10 minutes long, and are distributed free 
of charge to the 4,500 cinemas in this 
country. The cost of this scheme is about 
3,000 pounds a week. It is estimated that 
between fifteen and twenty million people 
will see one of these films each week. 
The Sub-Committee believe that this scheme 
will solve the problem of wide and rapid 
distribution." 


The following provision is made for doc- 
umentaries: "There are certain documentary 
films which though valuable as propaganda 
do noturgently require immediate and wide- 
spread distribution and are ofa kind which 
will not quickly become out of date. The 
Sub-Committee are content that such docu- 
mentaries should be distributed in the or- 
dinary manner and should earn for the Min- 
istry such rent as they can. They do not 
consider that the distribution of this kind 
of film free of charge to the exhibitor is 
justifiable." 

On the subject of the Committee's recom— 
mendations for documentary films, the NEW 
STATESMAN AND NATION article replies as 
follows: "With due respect it may be said 
that this finding displays an ignorance of 
documentary production methods, which can 
be geared to almost any speed commensurable 
with the physical limitations of manufac-— 
ture. The fact that the Film Division has, 
with the notable exceptions of Squadron gg2 
and Men of the Lightship, had bad luck in 
its dealings with documentaries should not 
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have been accepted by the Sub-Committee as 
a reflection on this genre of film making. 
By and large, the documentary film move- 
ment, including the Ministry's own unit at 
the G.P.O., has received unfortunate hand- 
ling by the Films Division. Its memoranda 
have been requested and then disregarded, 
its technicians were left for long periods 
of unemployment, and more than once it was 
asked to perform impossible jobs by Films 
Division officials unacquainted with film 
procedure. At no time in the year of war 
has any effort been made to mobilize the 
full resources of the documentary film move- 
ment to produce the maximum number of good 
films in a minimum of time and with a min- 
imum of expense. The fault does not lie 
with the documentary film-makers. 


It is, however, onthe question of "mes— 
sage" that the Sub-Committee report is tied 
together. "In the view ofthe Sub-Committee 
the work of the Films Division in the Home 
field has been largely ineffective through 
the lack of clearly defined objectives on 
the part of the Ministry. Up to the end of 
December last, it was stated in evidence, 
this Division had not been presented with 
a clear conception of the message or mes-— 
sages which were to be conveyed to the pub- 
lic by means of films. At that date the 
Division was placed under a new Director 
and an attempt was made to obtain guidance 
upon policy. Nothing, however, more pre- 
cise than a general policy of reassuring 
the public emerged and with the exception 
of the three anti-gossip films no film, 
until quite recently, has been shown in 
this country which could be described as 
having a specific purpose in view." 


Seeking "specific purpose" the Sub-—Com- 
mittee turns down feature and documentary 
films because their contents are not "re- 
lated to precise and probably transient 
needs.....They are, no doubt, a useful ve- 
hicle for reassurance propaganda...." But, 
the Report goes on, "British morale stands 
in so little need of artificial support. 
This consideration should have led to the 
conclusion that material for films was not 
to be found in interpretations of a vague 
theme of re-assurance but in messages to 
the people precisely related to particular 
needs. The aim should be not merely the 
enhancement of patriotic spirit but its di- 
rection into channels of activity. What 


is needed is to break down the psychological 
barriers to the fulfilment of particular 
national requirements." Hence in pursuit 
of "specific purpose," the Sub-Committee 
hit upon the five minute films, atype which 
the Ministry is already using to some ex 
tent, in preference to feature and docu- 
mentary films. 


Here the NEW STATESMAN AND NATION appears 
to agree with the Sub-Committee. It quotes 
favorable from the Report the statement con- 
cerning "clearly defined objectives." But 
whereas the Sub-Committee go from there to 
specific objectives, the magazine departs 
to general objectives. Referring to the 
Report, the magazine says, "It goes straight 
to the heart of the problem to which the 
only solution is a frank statement of what 
alternative Britain is offering to National 
Socialism." This seeming difference of 
opinion on the size of the message to be 
offered in films may account for the mag- 
azine's interest in documentaries —- as the 
vehicle of big objectives, and the Sub- 
Committee's interest in five-minute films 
- as the vehicle of smaller objectives. 


The Trade press in England has welcomed 
the sections favoring the industry, paying 
scant attention to the bulk of the Report. 
Presumably the Report has stimulated con- 
troversy inother quarters, andthe Ministry 
itself will probably be heard from. This 
review is based only on the text of the 
Keport and one noteworthy public criticism. 


N.Y.A, 


A full list of films produced by the 
National Youth Administration is now avail- 
able (not including those currently in pro- 
duction). With the exception of NYA Student 
Aid, all films are 16mm., silent, and in 
color. They are booked only through State 
Administrators. The list of films, accom- 
panied by NYA descriptions, is as follows: 


"Youth Also Serves," 2 reels, 1938 (12 
copies). Pictorialization of aftermath in 
New England and New York State of hurricane 
of September 1938, showing emergency ac- 
tivities of the National Youth Administra- 
tion and other public agencies in connec- 
tion with cleanup work. 
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"Youth Visits Our Nation's Capital,” 2 
reels, 1939 (8 copies). Three NYA youth 
visit Washington and see its historical 
landmarks. 


"Royalty Visits the White House," 2reels, 
1939 (5 copies). The visit of King George 
and Queen Elizabeth of Great Britain. This 
is an historical record. 


"Youth-Building at Wilberforce," 1 reel, 
1939 (10 copies). Activities at Wilber- 
force University, oldest college for Negroes 
in the United States, including scenes of 
students building field house. 


"NYA Butlds a Skit Jump," 2 reels, 1939 
(6 copies). Olympic finals on largest 
structural steel ski jump in the world, 
built by New Hampshire NYA boys. 


"NYA Student Aid,” 1 reel, 1939 (3 cop- 
ies). Shows various work activities per- 
formed by NYA students inschools, colleges, 
etc. 


"NYA Builds a Sea Plane Base," 1 reel, 
1939 (7 copies). Dedication of a sea plane 
base at Glen Cove, Long Island. Built by 
five NYA youth in eight days. 


"Builders of Tomorrow," 2 reels, 1939 
(12 copies). Made by Kansas Youth Adminis-— 
tration but has general application. Shows 
obstacles met by a young man and young wo- 
man upon graduating from high school and 
how they are helped by the National Youth 
Administration. 


"Girls of El Capitan," 1 reel, 1940 (5 
copies). A typical day at the girls' resi- 
dent project in El Capitan, New Mexico, 


showing the various activities ofthe work- 
ers. 


"NYA Goes toCollege,” 2 reels, 1940 (20 
copies). Story of the College and Graduate 
Student Work Program, through shots of the 
work done at the Ohio State University, the 
University of Wisconsin, Indiana University, 
the University of Minnesota, Texas A. and 
M., and the University of Texas. 


"Job Creation Contest," (Color film). 
Depicts the various steps in the contest 
held by Illinois NYA in 1939 for the best 
ideas to create jobs. 


"NYA on the Farm," The vocational res-— 
ident center at Weiser, Idaho, where boys 
of the Northwest receive instruction and 
training in co-operative farming and the 
girls learn and practice all the elements 
of home-making. 


"NYA in the Land of Coronado." In the 
flourishing State of New Mexico, the crafts 
of the ancient Spanish peoples are, among 
other things taught to girls and boys. Homes 
made more livable by lessons learned in 
home-making, sanitation and hygiene. 


"NYA and Negro Youth.” Shows a number 
of the resident centers and projects of the 
National Youth Administration in Alabama 
and Georgia andthe many opportunities that 
Negro youth have in which to get useful 
training not only to obtain "jobs" but to 
start their own "jobs" at home. Farming 
and home-making for boys and girls are 
chiefly taught. 


"South Charleston, West Virginia.” 16mm, 
silent, color, about 224 minutes. Made in 
South Charleston, West Virginia. This film 
shows how youth are trained on the job in 
this resident center in general machine 
shop practice. Emphasis is placed upon the 
value of actual machine shop work, combined 
with related instruction given by skilled 
supervisors. Radio, aviation, mechanics, 
drafting, electric and gas welding are the 
outstanding subjects inthis work experience 


program. Particular reference, however, 


is made to recreation, health examination, 


and exercise. 


"Youth and Aviation.” 16mm, silent, 
color, 14 minutes. This film portrays the 
work experience training given in several 
resident centers in the fundamentals for 
the care and servicing of airplanes. Scenes 
are shown of New York University, Camp De- 
Soto at Tampa, Florida, and the dedica- 
tion of a seaplane base built by the NYA. 
In this program ofwork experience in avia- 
tion, the NYA is preparing thousands of 
youths todo their part for national defense. 


SUBSCRIBE TO FILM NEWS 


Bulletin 


Arch Mercey, assistant to Lowell Mellett 
who isan administrative assistant to Pres- 
ident Roosevelt, has Floyd Crosby and other 
cameramen down at TVA shooting material for 
a i-reel power film. It is expected that 
the filmwill have anational defense angle, 
and some of the shooting will be made avail- 
able to newsreels. Mercey was formerly 


with Pare Lorentz inthe U. S. Film Service. 


* 


Pare Lorentz is working at a feature 
film about John Henry. The time is past 
for producing it this year; the weather in 
the Deep South is not right, and many of 
the people who might be in the cast are in 
the midst of the concert season. The film 
is not far beyond the idea stage and fi- 
nancing arrangements have not been complet-— 
ed. Tentative plans are for shooting to 
begin next Spring on location along the 
Mississippi. Most of the cast will be Negro, 
including some of America's finest singers. 
Remembering The River,the Mississippi and 
music contemplated in the new film give 
promise of fitting Lorentz' talent for sound 
and film. If the film is made, plans are 
for road-showing it. 


A. I. Thomas, formerly of U. S. Film 
Service, isthe director of a new organiza- 
tion, Film Information Service (535 Hearst 
Tower Bldg., Baltimore, Md.). M. F. Dana 
is business manager. The Service plans to 
do "in regard to commercial and industrial 
films - exactly what the U. S. Film Service 
did - in regard to Government films only. 
That is, we plan to be your central source 
of information on films generally." The 
September Bulletin is out, listing avariety 
of films with a brief description of each. 
No evaluations are made. Subscription is 
one dollar a year. 


Armand Denis will join the trek of film 
makers to South America. He will leave in 
November to make a survey in preparation 
for a story film. 


Peter Mayer of Lights Out In Europe has 
gone to the Coast to work with MGM. 


* 


The NYA film produced by Joe Losey was 
recently viewed inrough cut by Administra 
tion officials. It is now ready for release, 


Educational Film Institute's three pro- 
ductions (And So They Live, The Children 
Must Learn, and Valley Town) have been re- 
vised to satisfaction, and are considered 
complete. Distribution arrangements will 
soon be announced. No production is now 
going on, and there are no immediate plans. 
The Institute, connected with New York Uni- 
versity, was set up with funds from the 
Sloan Foundation to make films on economic 
subjects. 


While the newspapers continue to feature 
the biggest news events of all time, the news- 
reels have their heads inthe clouds. News- 
reel menconfess that they have no time for 
the war due to the pressure of the politi- 
cal campaign and the football season. They 
report aprejudice against war news in sev- 
eral sections of the country. 


The appointment of Jock Lawrence, for- 
merly with Goldwyn, as executive assistant 
to the President of the Association of Mo- 
tion Picture Producers, marks a new depar- 
ture in Hollywood public relations. The 
time has come when picture people feel the 
need for public relations outside of indi- 
vidual studios and the Hays office. Jock 
Lawrence is to do the job for producers, 
stars, writers, directors, and forthe life 
and reputation of Hollywood as a community. 


FILM NEWS Published by 


AMERICAN FILM CENTER, Inc. 
45 Rockefeller Plaza, New York City 


One dollar a year 10 cents a copy 


DONALD SLESINGER 
JOHN McDONALD 
Editors 


FILM NEWS 


LATIN AMERICAN 
SUPPLEMENT 


Published Monthly by AMERICAN FILM CENTER, Inc. 


Vol | OCTOBER, 1940 


No. 10 


FORTY-SIX FILMS ON LATIN AMERICA 


The films listed and described here represent a sampling 
of 16mm films on Latin America. They are published for the 
purpose of giving educational and other groups some idea of 
what is available on the subject through regular distributors 
in this country. It is hoped also to stimulate production in 
the field. The International Film Center staff has concluded 
that Latin America has been given a surprisingly inadequate 
coverage in motion pictures and it is their belief that the 
field is still fresh for the makers of films. 

This listing might be called an anthology. The films 
were selecteds from four hundred and seventy available films, 
either on the basis of evaluations made by reputable organi- 
zations, or as a result of direct examination by the staff of 
International Flm Center. Hence exclusion does not neces- 
sarily imply negative criticism. 

The complete list of four hundred and seventy films, in- 
cluding some 35mm sound films which are omitted from 
the selective list, may be examined at the office of the Inter- 
national Film Center, 45 Rockefeller Plaza, New York City. 

Distributor numbers accompanying each film refer to the 
list of distributors on the back page. 


SUBSCRIBE TO FILM NEWS 


SOUTH AMERICA 


The Continent of South America —1 reel, silent. 


A swift geographic survey of the South American main- 
land from the Orinoco to the La Plata, with brief, picturesque 
glimpses of the Andean highlands, the Amazon, and other 
aspects of the continent. Distributors: 1, 10, 15, 17, 38, 40, 
42, 45, 46, 47, 48, 49, 50, 54, 59, 61, 62, 63. 


This and the following five Eastman Classroom Films 
on Argentina, Bolivia, Brazil, Chile and Peru, form a 
unit. Some are more stimulating than others, but all 
are competent, informative, and have been put together 
with a clarity of purpose. Each is a portrayal of the 
natural divisions of the land; each explains the develop- 
ment of the countries in terms of geography. 


Countries 


Argentina — 1 reel, silent. 


The republic as an agricultural and pastoral country. Scenes 
of sheep grazing; the growing of crops, sugar cane and grapes; 
the great region of the Pampas; and the docks of Buenos Aires 


and Bahia Blanca. Distributors: 1, 10, 15, 17, 38, 41, 42, 45,— 


46, 47, 48, 49, 50, 52, 59, 62, 63. 


Bolivia — 1 reel, silent. 

Films on Bolivia are rare. This one portrays the physical 
features of Bolivia; various scenes of Bolivian rural life; and a 
number of representative mines and cities. It contains useful 
animated maps, though more detailed maps would further en- 
hance its value. The film shows how the Bolivians have devel- 
oped their resources despite the physical difficulties of the coun- 
try. Distributors: 1, 10, 15, 17, 38, 41, 45, 46, 47, 52, 62, 63. 


Brazil — 1 and II, 1 reel each, silent. 

The first of two Eastman films on Brazil deals with the 
Amazonian lowlands and the second with the Eastern high- 
lands. In the first is shown the mouth of the Amazon, native 
people who live by the river, jungle animals, products of the 
jungle—nuts and rubber, and various cities of the Amazon. 
The second reel gives a brief picture of the industries of East- 
ern Brazil—coffee, cacao, cassava, sugar, tobacco, etc., and a 
good general impression of the cities of Sao Salvador, Sao Paulo, 
Santos, and Rio de Janeiro. Distributors: 1, 10, 15, 17, 38, 41, 
45, 46, 50, 52, 57, 62, 63. 


Chile — 1 reel, silent. 

A survey of the three natural regions of Chile, showing the 
chief industries and occupations. There are glimpses of Santiago 
and Valparaiso, and the building of the Trans-Andean railroad. 
Distributors: 1, 3, 10, 15, 17, 30, 38, 41, 45, 46, 47, 52, 
56, 62, 63. : 


Peru —1 reel, silent. 

This film indicates the difference between the Peruvian 
coastal region, the Andes, and the lowlands in the interior. Na- 
tives, Inca ruins, and a brief survey of industries cotton, rice, 
sugar cane, etc., are shown. An animated map explains the 
geographic divisions of the country. Distributors: 1, 3, 17, 38, 
41, 46, 47, 48, 52, 62, 63. 


Argentine Argosy — 1 reel, sound. 

Buenos Aires street scenes; Argentine cattle ranches; wheat 
transported to the river in horse-drawn wagons; life on a rich 
estate. Views of Iguassu falls close the film. Distributor: 36. 


Romantic Argentina — 1 reel, sound. 

A good Fitzpatrick travelogue on Buenos Aires. Distributors: 
1, 13, 16, 23, 25, 56. 
Piloes — Piranhas Dike —1 reel, sound. 


A superior film on the Brazilian practice of building dikes 
to keep back the piranha as well as water. Distributor: 6. 


This survey of Latin-American films in the United 
States was prepared by International Film Center, 
and is presented by Film News in special supple- 
ment free of charge to subscribers. Copies are ten 
cents each. 


— 


Ascending Cocovado and Sugar Loaf Mountains — | reel, silent. 

A nicely photographed demonstration of mountain climb- 
ing by cog-railway and cable. The city of Rio de Janeiro lies 
superbly spread out below Sugar Loaf. Distributors: 30, 42, 49. 


Rio the Magnificent. 
This Fitzpatrick film is probably the best travelogue on 
Brazil’s capital. Distributors: 1, 9, 16, 23, 25, 63. 


British Guiana — 1 reel, 16mm and 35mm, sound. 

A Fitzpatrick travelogue, including Georgetown, the cap- 
ital city with its cosmopolitan population of immigrant British 
Indians and West African Negroes. Scenes of the interior show 
rice cultivation, a manatee, or sea cow, and sugar cane being 
loaded onto barges. The latter part of the film contains beauti- 
ful river and forest scenery photographed along the route to 
the famous Kaietur falls, highest in the world. Distributors: 23, 
25,56, 39. 


Dutch Guiana — Land of the Djukas—1 reel, 16mm and 
35mm, sound. 

An MGM—Fitzpatrick traveltalk which is superior to the 
average. Concerns the native life of tribes of Bush-Negroes— 
the descendents of rebel slaves of the 18th century who live in 
the interior of the Guiana forests. The forest community prac- 
tices a simple, tribal communism, with each household prepar- 
ing its own food in a community kitchen. The film ends with 
an authentic native dance. Distributors: 23, 25. 


The Black Giant — 1 reel, sound. 

Concerns Commander Dyott’s exploration of a native vol- 
cano in the Ecuadorian Andes. The film is well photographed, 
the action of the volcano vivid, and the commentary descriptive 
and informative. Distributors: 4, 5, 9, 12, 24, 25, 37, 60, 63, 
64, 66. 


Industries 


Films on the specific industries of South America are gen- 
erally about coffee. 


Commerce Around the Coffee Cup — 1 reel, 16mm and 35mm, 
sound. 

The importance of the international exchange of goods is 
elucidated in terms of coffee by Lowell Thomas, with particu- 
lar attention to America’s trade relations with Brazil. Pro- 
duced under the supervision of U. S$. Department of Commerce. 
Distributors: 1, 11, 38, 39, 41, 43, 45, 46, 47, 48, 49, 
50, 52, 60, 62. 


Coffee from Brazil to You — 2 reels, 16mm and 35mm, sound. 

A detailed picture of the operations on a coffee plantation 
from clearing the land and planting the trees, to shipping the 
coffee and packaging the finished product. Produced by the 
A & P coffee service in cooperation with the Pan-American 
Union. Distributors: 3, 32, 39, 44, 60. 


Coffee — 1 reel, silent. 

A well-photographed Eastman film which pays particular 
attention to the industry as it has developed in Colombia. The 
processes involved in deriving the coffee bean from the fresh 
berry are clearly and graphically explained. Distributors: 1, 3, 
10, 15, 17, 38, 45, 46, 47, 48, 52, 59, 62, 63. 


Mining in Colombia — 1 reel, 16mm and 35mm, silent. 
Brief description of three different kinds of mines: emerald, 
gold, and salt. Distributor: 35. 


Nitrate Industry in Chile — 1 reel, silent. 
The operations of the nitrate refining plants in the desert, 


and how the employees live around them in small, secluded 
communities. Distributors: 1, 15, 20, 42, 45, 49. 


Animals 


There are a number of films on the fauna of South America, 
Insects, fish, and large jungle animals have all been studied and 
successfully photographed. 


Underground Farmers — 1 reel, sound. 

An excellent film about a society of ants, taken in micro- 
scopic close-ups in the equatorial South American forest. The 
social life of the colony, the leaf-cutter’s remarkable technique, 
and the ant’s enormous capacity for coordinated labor, are 
dramatically revealed. A war between rival colonies climaxes 
the reel. Distributors: 2, 3, 9, 12, 24, 25, 51, 54, 55, 60, 63, 66. 


A Night in the Jungle —1 reel, sound. 

A record of Commander Dyott’s observations of insects in 
the Peruvian jungle. The photography—of grasshoppers, ants, 
tarantulas, catapillers and others—is extraordinary. Distribu- 
tors: 5, 9, 24, 25, 37, 63, 65, 66. 


Dangerous Fish of Amazon — | reel, silent. 

Sometimes called The Murderous Midget Fish. Shows vora- 
cious little fish that devour a waterhog in a few minutes. Dis- 
tributors: 1, 27, 60. 


A Jungle Roundup —1 reel, silent. 

Portrays the rounding up, lassooing, and capturing of croco- 
diles. A boaconstrictor is skillfully made captive, and a sloth is 
hopelessly ensnared. Distributors: 1, 18, 30, 41, 62, 63. 


Jungle Antics —1 reel, sound. 

and 
Jungle Glimpses — 1 reel, sound. 

The first shows scenes of animal life photographed by a 
scientific expedition in South America. Sloths, anteaters, and 
armadillos are featured. The second reel stresses unusual birds, 
queer, rare plants and exotic butterflies, and includes a snake 
farm where venom is collected for the production of antitoxin. 
Distributor: 21. 


CENTRAL AMERICA 


There are relatively few films on Central America. More 
are available on Panama and Guatemala than on the other 
republics. 


Central America — 1 reel, silent. 

A general film, giving a scenic and occupational survey of 
the primary agricultural pursuits and forest industries of the 
seven Central American countries, with special reference to 
logging and the cultivation of bananas, coffee and cocoa. Dis- 
tributors: 1, 10, 15, 17, 38, 40, 41, 42, 45, 46, 47, 48, 
49, 50, 52, 62, 63, 64. 


The Story of Bananas — 2 reels, sound. 

The industry covered in greatest detail by films on Central 
America is the banana industry. This is a complete story of a 
banana plantation, from the testing of the soil to the final 
loading of the bananas on ships. Distributors: 1, 32, 39, 44. 


Yes Bananas — 1 reel, sound. 
A short version of The Story of Bananas. Distributors: 3, 
45, 46, 47, 48, 50, 51, 53, 55, 56, 61. 


Picturesque Guatemala — 2 reels, 16mm and 35mm, sound. 

Describes the hot tropical lowlands and the cool mountain 
regions of Guatemala. The film shows the increasing use of 
automobiles on the Inter-American Highway to carry burdens 
which were formerly borne on the backs of the people. The 
coffee and banana industries and scenes of village and city life 
are shown. Produced by the U. S. Department of Agriculture 
in cooperation with the Pan-American Union. Distributors: 
32, 44, 54, 58. 


Land of the Eagle — 1 reel, sound. 

Picturesque Guatemalan scenes such as views of a native 
market place, and an old cloister. Remarkable native arts 
are shown, with special reference to the weaving of cloth and 
the making of pottery. Distributors: 2, 5, 9, 12, 14, 24, 25, 41, 
60, 63, 66. 


The Panama Canal — 1 reel, silent. 


An Eastman Classroom release showing the extraordinarily 
dificult terrain through which the canal was built. The film 
gives an impression of the enormous task undertaken in its 
construction. Beginning with scenes taken during the actual 
building of the canal, the picture is brought up to date with 
views of the finished locks. Distributors: 1, 17, 38, 40, 41, 42, 
45, 46, 47, 48, 49, 52, 57, 59, 62, 63, 64. 


There are two other films on the Canal which are both in- 
teresting and well constructed, but both suffer from the same 
fault—a somewhat jingoistic commentary: 


Gateway to the Pacific — 1 reel, 16mm and 35mm, sound.__ 


A Navy film showing how the canal works. There are 
early construction scenes, scenes of the finished canal, and 
views of Panama City. Distributors: 1, 31, 44, 49. 


The Seventh Wonder or The Seventh Wonder of the World — 


1 reel, 16mm and 35mm, sound. 

This film is perhaps more markedly nationalistic in its com- 
mentary than the preceding, but the photography is extremely 
good. It begins in Panama City with a series of interesting street 
scenes and views of the ruins of old Panama. There are excellent 
close-ups of the locks opening and closing, and a scene in a 
control room. Distributors: 5, 12, 13, 16, 25, 26, 28, 34, 43, 64. 


The San Blas Islands — 1 reel, 16mm and 35mm, silent. 


The San Blas are inhabited by a pure race of Indian who, 
despite their proximity to one of the greatest water highways 
in the world, still live without much contact with the civilized 
world. They occupy thatched huts; the women and girls wear 
rings in their noses. The islands’ qualities of poverty, semi- 
civilization, and unique charm emerge from the picture. Dis- 
tributor: 35. 


MEXICO 


There are approximately seventy-five good films available 
on Mexico, making it easier to conduct a comprehensive film 
study of Mexico than any other Latin American country. 

The Erpi Classroom Films, Inc., offer four well-photo- 
graphed and well-planned films on Mexico. Each one takes up 
a different aspect of the country and its civilization and the 
four make a satisfactory group. 


Land of Mexico — 1 reel, 16mm or 35mm, sound. 


A general survey of the country. Each region is typified by 
its way of life—the coast with its harbor cities, the relatively 
undeveloped mountain regions, and the high populated plateau 
where Mexico City is situated. People are shown making their 
living from the land. Distributors: 7, 10, 19, 41, 43, 44, 45, 
46, 48, 50, 51, 55, 56, 62. 


People of Mexico — 1 reel, 16mm and 35mm, sound, 

The people of Mexico today are explained in terms of their 
Spanish and Aztec origins. Since Mexico is largely agricultural, 
the film concerns chiefly the people of rural country. Mexicans 
are seen at work in the fields, grinding meal, preparing their 
own varieties of food, extricating juice from a desert plant, etc. 
Distributors: 3, 10, 19, 41, 43, 44, 46, 47, 48, 50, 51, 55, 


56, 61, 62. 


Mexican Children — 1 reel, 16mm and 35, sound. 

One day in the life of a Mexican child in the country. Al- 
though it was made primarily for children, to contrast their 
own lives with the life of a little boy and girl in Mexico, the 
film is interesting for audiences of any age. Distributors: 3, 10, 
19, 41, 44, 45, 46, 47, 48, 49, 50, 51, 52, 54, 55, 57, 61, 62. 


Arts and Crafts of Mexico — 1 reel, 16mm and 35mm, sound. 

The native crafts of glassblowing and weaving, basket 
making, and the production of the famous Guadelajara pottery 
are portrayed. Each craft is attractively established in its na- 
tive setting. Distributors: 7, 10, 19, 41, 45, 46, 48, 49, 51, 55, 
56, 62. 


Native Arts of Old Mexico—2 reels, 16mm and 35mm, 
sound. 

Surveys the arts of Mexico, but does not go into the details 
of production. Reed work, basket weaving, the making of 
wood objects, leather work, blanket making, and the manufac- 
ture of pottery are shown. Produced by W. B. Larsen for Pan- 
American Union in 1939. Distributors: 1, 3, 10, 32, 39, 44, 
57, 64. 


Rolling Down to Mexico — 2 reels, 16mm and 35mm, sound. 

Record of a trip by automobile over the Pan-American 
highway from Laredo, Texas, to Mexico City. Native markets, 
etc., are visited on the way. Produced in 1937 by the Pan- 
American Union. Distributors: 1, 32, 44, 64. 


Mexican Tour — 1 reel, sound. 

A trip from Laredo to Mexico City, including side trips 
to Aztec ruins and native villages. The descriptive commentary 
is in Spanish, written and spoken by Professor P. R. Hershey 
of Northwestern University. Distributor: 10. 


Mexican Silhouette — 3 reels, silent or sound. 


Covers most of Mexico, beginning with Mexico City and 
the pyramid of the sun, and going into the agricultural coun- 
try where the growing of wheat, the harvesting of the crop, 
and primitive methods of thrashing grain are shown. This is 
followed by scenes of modern Mexico, including a hydro- 
electric plant. Produced in 1939 by Clement K. Chase, the film 
is better than the run of travelogues. Distributors: 8, 38. 


Taxco — 2 reels, sound. 


Composed simply of views of Taxco, this film attempts 
quite successfully to give the mood of the city. There are many 
views of the surrounding countryside, of the narrow alleys of 
the town, its roofs, old churches, and the faces of its natives. 
Distributors: 4, 9, 24, 45, 37, 63. 


Adventures of Chico —5 reels, 16mm and 35mm, sound. 


The story of a little boy whose friends are the gentle ani- 
mals of the forest. The photography is beautiful. Chico tends 
his father’s goats, avoids the lion and coyote and plays with a 
racoon and other animals. A pet bird saves him, in an astonish- 
ing sequence, from the attack of a rattlesnake. The film should 
be interesting to almost any audience. It may be obtained with 
an accompanying Spanish dialogue, or with the little boy speak- 
ing an attractive broken English. Distributors: 10, 29, 33. 


Death Day — 2 reels, sound. 


A remarkably fine film of a Mexican festival—the Fiesta 
of Calaveras. It was made by the famous Russian producer, 
Sergie Eisenstein, during his Mexican trip several years ago. It 
is excellently photographed,’ and accurately conveys the fiesta 
mood, the excitement and vivid joy of the Mexican people. Dis- 
tributors: 2, 5, 10, 22, 62. 


— 


The Wave —7 reels, sound. 

A moving story of the struggle for existence waged by a 
group of poor Mexican fishermen. Their fight against the ele- 
ments and traders who are exploiting them is shown in 
dramatic fashion. Made by Paul Strand for the Mexican Gov- 
ernment. Distributors: 10, 22. 


Distributors 
1 Akin and Bagshaw, Inc. 
1425 Williams Street, Denver, Colo. 
2 Allen, John E., Inc. 
6 George Street, Rochester, N. Y. 
3 American Museum of Natural: History, Department of Education 
Central Park West,.at 79th Street, New York, N. Y. 
4 Bass Camera Company 
179 W. Madison Street, Chicago, III. 
5 Bell and Howell Company 
1801-15 Larchmont Avenue, Chicago, Illinois 
Other offices in New York and Hollywood 
6 Brazilian Representation of New York World’s Fair 1940 
33 West 42nd Street, New York, N. Y. 
7 Brooklyn Museum 
Eastern Parkway, Brooklyn, N. Y. 
8 Chase, Clement K. 
Tuscon, Arizona 
9 Cinema Incorporated 
234 Clarendon Street, Boston, Mass. 
10 College Film Center 
59 East Van Buren Street, Chicago, Ill. 
11 Commerce, U. S. Department of 
Bureau of Foreign and Domestic Commerce, Washington, D. C. 
12 Cosmopolitan Film Libraries, Inc. 
3248 Gratiot Avenue, Detroit, Mich. 
13. Dennis, William M., Film Libraries 
250614 West Seventh Street, Los Angeles, Cal. 
14  Distributor’s Group, Inc., The 
119 Luckie Street, N. W., Atlanta, Ga. 
15 Dudley, William H. 
Visual Educational Service, 736 South Wabash Avenue, Chicago, III. 
Another office in Mankato, Minnesota. 
16 Eastin 16mm Pictures Company 
Seventh Floor, Putnam Building, Davenport, Iowa 
Another office in Colorado Springs, Colo. 
17 Eastman Kodak Company 
Teaching Films Division, Rochester, N. Y. 
18 Edited Pictures System, Inc. 
330 West 42nd Street, New York, N. Y. 
19 Erpi Classroom Films, Inc. 
35-11—35th Avenue, Long Island City, N. Y. 
29 Films of Commerce Company, Inc. 
21 West 46th Street, New York, N. Y. 
2: Films Incorporated 
330 West 42nd Street, New York, N. Y. 
Other offices in Chicago, Ill. and Portland, Ore. 
22 Garrison Films 
1600 Broadway, New York, N. Y. 
23  Gerden Pictures 
729 Seventh Avenue, New York, N. Y. 
24 Gutlohn, Walter O., Inc. 
35 West 45th Street, New York, N. Y. 
25 Ideal Pictures Corporation 
28-34 East 8th Street, Chicago, Il. 
Another office in Los Angeles, Cal. 
26 Imperial Distributing Corporation 
729 Seventh Avenue, New York, N. Y. 
27 Institutional Cinema Service, Inc. 
1560 Broadway, New York, N. Y. 
28 Lewis Film Service 
105 East First Street, Wichita, Kan. 
29 Merit Picture Corporation 
630 Ninth Avenue, New York, N. Y. 
30 Mogull Brothers, Inc. 
68 West 48th Street, New York, N. Y. 
31 Navy, U. S. Department of 
Navy Recruiting Station, 90 Church Street, New York, N. Y. 
Or Navy Recruiting Station nearest you. 
32 Pan-American Union 
Section of Motion Pictures, Washington, D. C. 
33 Pictorial Films, Inc. 
1650 Broadway, New York, N. Y. 
-34 Post Pictures Corporation 
723 Seventh Avenue, New York, N. Y. 
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Sazin, Henry 
Educational Film Service, 723 Seventh Avenue, New York, N. Y. 
Teaching Film Custodians, Inc. 
25 West 43rd Street, New York, N. Y. 
United Educator Films Company, The 
Keystone State Amusement Circuits 
State Theatre Building, Pittsburgh, Penn. 
Arizona, University of 
University Extension Division, Tucson, Arizona 
Boston University 
School of Education, Division of Teaching Aids 
84 Exeter Street, Boston, Mass. 
Brigham Young University 
Bureau of Visual Education, Extension Division, Provo, Utah 
California, University of 
Extension Division, Dept. of Visual Instruction 
301 California Hall, Berkeley, Cal. 
Another office in Los Angeles, Cal. 
Colorado, University of 
University Extension Division, Boulder, Colo. 
Florida, University of 
General Extension Division, Gainesville, Fla. 
Georgia, University System of 
Division of General Extension, Audio-Visual Extension Service 
223 Walton Street, N. W., Atlanta, Ga. 
Illinois, University of 
Visual Aids Service, Div. of University Extension, Urbana, III. 
Indiana University 
Extension Division, Bloomington, Ind. 
Iowa State College 
Visual Instruction Service, Ames, Iowa. 
Iowa, University of 
Dept. of Visual Instruction, Extension Div., Iowa City, Iowa 
Kansas, University of 
University Ex. Div., Bureau of Visual Instruction, Lawrence, Kan. 
Kentucky, University of 
Dept. of University Ex., Lexington, Ky. 
Minnesota, University of 
Bureau of Visual Instruction, Gen. Ex. Div., Minneapolis, Minn. 
Missouri, University of 
Visual Educational Service, Columbia, Mo. 
New Hampshire, University of 
University Extension Div., Durham, N. H. 
North Carolina, University of 
University Extension Div., Chapel Hill, N. C. 
North Dakota, State Agricultural College 
Div. of Corr. Study, State College Station, Fargo, N. D. 
Oklahoma, University of 
Visual Education Dept., Extension Div., Norman, Okla. 
Pennsylvania College for Women 
PCW Film Service, Pittsburgh, Pa. 
South Dakota, University of 
Extension Div., Dept. of Visual Education, Vermillion, $. D. 
Syracuse, University of 


Cooperative Educational Film Library, School of Ed., Syracuse, N. Y. 


Texas, University of 

Visual Instruction Bureau, Div. of Extension, Austin, Texas 

Washington, State College of 

Div. of Gen. College Extension, Pullman, Wash. 

Wisconsin, University of 

Bureau of Visual Instruction, University Ex. Div., Madison, Wis. 

Visual Education Service 

131 Clarendon Street, Boston, Mass. 

Whcelesome Film Service, Inc. 

48 Melrose Street, Boston, Mass. 

Williams, Clem. Films 

403 Diamond Bank Building, Pittsburgh, Pa. 

Y. M. C. A. 

Motion Picture Bureau, 347 Madison Avenue, New York, N. Y. 
Other offices in Chicago, Ill. and San Francisco, Cal. 
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